Graphic Design

llo mynome s
Malak Khalifi

And design is how | turn concepts into clarity. With 3+
vears of experience in branding and digital design, | bring a
deep understanding of design fundamentals and advanced
expertise in Adobe Creative Suite. My focus is on creating
pbold, niche-driven visuals that strengthen brand identities,
communicate messages with precision, and deliver results
that truly make an impact.
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Let's work together

€ +90 5364248805 @ behance.net/malakkhalifi
Ng Malaakkhalifii@gmail.com B Omalakbranding

Experience

Graphic Designer

. Freelancer | Oct 2023 — Present
Education

Nisantasi University | 2022 - 2026 GPA :3.6/ 4.0
New Media and Communication

Video Editor
INn Time Education | Aug 2025 - Present

Graphic Designer
Islamalbad International
Film Festival | Oct 2024 — Apr 2025

Key Skills

<Branding> (Digital Designs> ( Digital Illustrations >

Graphic Designer
Index Agency | Apr 2024 — Jun 2024

CMotion Graphics) (Editorial Design) (Layout Design>

CVideo Editing> <Communication> <Visua| Thinking> Softwa res
Certfcates 0O00E6
CorePro - Video Editing and Motion Graphics

Completed 120 hours of advanced training in Video Editing and Motion ACtiViteS

Craphics combining theory, practice, and creative projects.

Meta - Introduction to Social Media Marketing

Trained In building an online presence, managing accounts, creating

Graphic Designer Volunteer
Kanoon 8 Monment | Mar 2025 - Jun 2025

engaging content, and developing a strong brand image. Grapgic Desigher Volunteer

Nisantasi University,
Syrian Students Club | Dec 2022 - Feb 2025
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my career, | have created many logos and visual identities in different styles, directions,
885 that support each brand in all its details and are specifically designed to highlight
the essence of the brand.
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02.Vantam - Brand Identity | Social Media & Advertising | Layout

Vantam

Vantam is a premium streetwear brand that boldly blends modern
architectural art with authentic Arabic culture, redefining street
fashion with originality and cultural pride.

The brand struggled without a unique name or identity to express its
vision. It faced the challenge of standing out in a crowded,
trend-driven streetwear market and needed a cohesive strategy, visual
identity, and communication system that balanced Arab authenticity
with modern innovation across digital and print.

Branding Solutions

Named the brand “Vantam, inspired by Vantablack, symbolizing
depth, power, and boldness, with "M representing personal strength
in streetwear culture.

Positioned the brand as a fusion of heritage and modernity, elevating
Arabic identity into a global, luxurious street fashion context.

Applied the brand identity consistently across social media, print, and
advertising for a unified presence.
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Brand Image

The perception we aim to create in the audiences mind:

Vantam is seen as a sophisticated streetwear brand that fuses cultural heritage
with modern architectural design, offering bold, luxurious fashion for those who
value originality and creative expression.

Logo Concept

Designed a typographic logo system that merges the verticality of skyscrapers f
with Arabic-inspired letterforms, balancing architectural geometry with culturalg ,—5-__
authenticity to create a bold, modern identity. L
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VANTAM

Vantam @

@vantam

Authentic Past, Bold Present, And the style of Future
Since 20240©

188 Following 102Kk Followers

Ifj vaniam.com

LuxuriougfMaterial choices blending
cottonfwith silk, to create the most
soft texture for your skin.

Exclusive collection

A Luxurious, Bold and
Authentic Way of Living



03. Islamabad International Film Festival - Brand Identity | Social Media & Advertising | Print

Brand Image

IHFF

The Islamabad International Film Festival (IIFF) is a platform that
bridges global cinema with South Asian narratives, giving space for
bold voices and cross-cultural dialogue.

The brand struggled with a lack of clarity in its identity and
personality, leaving audiences unsure of what it truly represented.
The old logo carried no story or deeper meaning, and the festival
needed a renewed identity that could capture its essence while
opening it up to the world stage.

Branding Solutions

Developed a clear brand strategy that gave |IFF a modern yet
authentic identity aligned with its values.

Designed a flexible logo system with variations adaptable to any
platform, size, or application.

Built a cohesive visual language that strengthened the brand’s
presence across print, digital, and environmental media.

IIFF is seen as:

A progressive cultural platform that celebrates prosperity through creativity,
fosters genuine connections and community, and proudly opens the world to
the richness of Pakistani culture where diverse stories are not only shared but
celebrated on a global stage.

Logo Concept

The concept is explained below:

>

Islamabad
International f
Film Festival

o

The letters I&F Reflection as we reflect The Faisal Mosqgue A mountain in the
for " IIFF” our manners in our films in Islamabad negative space

The fastest growing
film festival In
South Asia

= 1100+
<= Submissions

@ 96+

Countries

= 5000+
Filmmakers

www.iiffofficial.com

Islamabad
International
Film Festival

LAST CALL FOR
FILM SUBMISSION !

Last 7 days to submit your film at IIFF

Deadline date:

March 8th 2025

Submit Here
www.iiffofficial.com

2. Islamabad International Film Festival

Best Short Film

Filrm Mame Here

Welcome to
Islamabad
International
Film Festival

Istanbul Premiere
26th and 27th of
April

www.liffofficial.com

Vogtie

*

International Filn



04. GK - Brand Identity | Print | Layout

K Brand Image

GK Plastic Surgery is a leading center for advanced cosmetic
procedures seeking a luxurious and professional identity that
reflects natural beauty and expert care.

GK Plastic Surgery is positioned as:

A refined and trusted destination for aesthetic transformations, where
natural beauty is elevated with professional expertise. The brand embodies
elegance and fluidity delivering results that feel effortless, authentic, and
sophisticated, while maintaining the highest standards of medical care.

The brand lacked a clear identity and defined values, making it
difficult to stand out. We helped uncover its core direction and built
a cohesive brand that communicates trust, professionalism, and

luxury.

Logo Concept

Branding Solutions

The GK Plastic Surgery logo symbolizes "BEAUTY LASTS FOREVER” through
an infinity-inspired monogram. The flowing script conveys luxury, elegance,
and fluid expertise, while the clean typography adds professionalism and

Developed a brand strategy that clarified the center’s values, vision,
trust—reflecting.

and positioning in the market.

Designed a luxurious visual identity that communicates trust,
orofessionalism,and refinement.

Created a flexible logo system adaptable across medical, digital,
and promotional applications.

Built a cohesive visual language with supporting designs to ensure
consistency across all touchpoints.

Plastic
Surgery

BEAUTY LASTS FOREVER

PROFESSIONALISM SMOOTHNESS

UNLEASH GREATER BEAUTY

Handay ‘ngu £15)
190 Yhe 'oN 4 ey

SABINY Jao)
I51S NS auepde;

IC Surgery GK Plastic
1

BEAUTY LASTS FOREVER

BEAUTY LASTS FOREVER

WWW.gk.com.tr




05. HEVO STUDIOS - Brand ldentity

HEVO STUDIOS

HEVO STUDIOS is a bold production company aiming to stand out
in the competitive film and media industry with a modern and IIFF is seen as:
confident identity.

A progressive cultural platform that celebrates prosperit
The challenge was the lack of a distinct visual language that could fosters genuine connections and community, and proudly

capture its innovative approach while resonating with the cinematic the richness of Pakistani culture where diverse stories are #§
world. The brand needed a strong, memorable identity that celebrated on a global stage.

communicates professionalism, creativity, and confidence in every
detail.

Logo Concept

The concept is explained below:

Branding Solutions

We created a bold, modern visual identity that reflects HEVO's
professionalism and cinematic edge, making the brand instantly
recognizable.

We developed a clear, confident brand voice that tells HEVO's story,

emphasizing innovation and positioning the studio as a leader in \
filmm and media production. H E \J

Action: A playful change of the letter V
to align with the brand's mission as a
film production company.

/) A full stop: It

H E\\\‘ shows HEVO's
A bold sans serif selglileSialelily
T itself and that
font: To grab UDIOS
attention and to

It IS NOt just 3
give a modern,

production
: ) company but
timeless vibe. Pany

Mmore.
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HEVO
STUDIOS.
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06. RICOO - Brand Identity | Packaging

RICOO

Rico is an iced coffee brand that blends the elegance of [talian
coffee culture with a playful, memorable twist. Featuring a friendly
cat mascot, the brand connects with consumers who value
high-quality coffee and fun experiences.

Before developing its identity, Rico needed a cohesive visual and
experiential language to stand out in a competitive market while
balancing sophistication and playfulness.

Branding Solutions

We created a playful yet elegant visual identity that captures
Ricoos Italian coffee inspiration while making the brand
approachable and memorable.

We developed a friendly, lively brand voice centered around the cat
mascot, emphasizing high-quality coffee and a joyful, unigue
experience for consumers.

Premium iced coffee Premium iced coffee

Flat Choco
white iced cafe

MADE IN ITALY MADE IN ITALY
350 ml 350 ml

TASTE THE SENS
OF ITALY

Premium iced coffee

Brand Image

Ricos brand image combines elegance with a playful, approaCéggs
personality. The sketch-style cat mascot adds joy and memorability,
bold typography and a warm milky-brown and blue palette convey quality ™
and sophistication. Overall, Rico presents a premium yet fun iced coffee
experience that resonates with its audience.

Logo Concept

For the logo, we designed a playful, sketch-style cat mascot holding a cup
of Italian coffee, adding a joyful and approachable touch to the brand.
Paired with a bold sans serif font that instantly grabs attention, the design
features a milky, brown, and blue color palette to create a strong
connection with the niche audience.
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Premium iced coffee

COFFEE




07. Outspoken - Brand Identity | Packaging | Print

Outspoken

Outspoken is a vibrant, forward-thinking cafe in New York that brings a

Brand Image

sense of community to the city. Welcoming people from all walks of Outspoken’'s brand image is

ife, the brand offers exceptional coffee and always-fresh, organic

snacks in a lively and playful atmosphere. Vibrant, playful, and community-driven, reflecting its energetic café culture. The
friendly, approachable visuals and fun color palette create a welcoming

Outspoken struggled with a lack of cohesive identity that reflected its atmosphere. Overall the brand balances fun and professionalism while

vibrant, Community—focused personality. The brand also needed to h@hhghtmg qua“’[y and freshness.

balance playfulness with the professionalism expected from a
high-quality, organic cafeé.

Logo Concept

The concept is explained below:

Branding Solutions

Designed a lively, approachable logo that captures Outspoken’s playful

and energetic personality. /

Developed a cohesive visual identity with vibrant colors, friendly
typography, and engaging graphics for consistency across all
touchpoints.

/

Created packaging that highlights fresh, organic products while
reinforcing the brand’s fun, community-focused spirit.

Outspoken
N /

THE YELLOW PART THE BLACK PART TOGATHER THEY
REPRESENT A FACE REPRESENT REPRESENT BOTH
OPENING IT MOUTH A COFFEE MUG THE MEANEING
WIDLY INSIDE THE FACE AND THE NICHE

. /
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PREMIUM
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B COFFEE BEANS
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COLD BREW

COLOMBIAN COFFEE
BEANS
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Be yourself with us.
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Let's Create
Together |

Q +905364248805 W Malaakkhalifii@gmail.com




